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NATIONAL REGISTER EVALUATIONS

The State Historic Preservation Office (SHPO) of the S.C. Department of Archives and History
bases the following determinations on evaluations of the South Carolina Country Stores Survey
conducted by New South Associates in 2012. It is the opinion of the SHPO that the properties meet
the eligibility criteria for inclusion in the National Register of Historic Places. These
determinations are based on the present architectural integrity and available historical information
for the properties included in the survey area. Properties may be removed from or added to this list
if changes are made that affect a property's physical integrity. Historical information that is brought
to the attention of the National Register Coordinator/Architectural Historian confirming or denying
a property's historic significance may also affect a property's eligibility status. The process of
identifying and evaluating historic properties is never complete; therefore, the SHPO encourages
readers of this report to alert the National Register Coordinator to properties that may have been
overlooked during this evaluation.

National Register determinations of eligibility were made by SHPO staff in June 2013. See final
survey report for discussion of applicable National Register Criterion and areas of significance.
When nominating any of these properties for listing in the National Register, the preparer of the
nomination should take into account any associated historic properties adjacent to the country store
that should be included in the nomination. Many country stores have associated historic residential
or commercial properties that should be considered for inclusion in the boundaries of the nominated
area.

S. C. Department of Archives & History « 8301 Parklane Road * Columbia * South Carolina « 29223-4905 + (803} 896-6100 * hitp://scdah.sc.gov



The country stores determined eligible for the National Register are listed below by county with site number, name of
store, address or location description, and town or vicinity.

Aiken 0687, unnamed store, 2042 US 278 (Williston Rd.), New Ellenton vic.
Berkeley 0011, S. F. Singletary & Son, 5160 US 176, Holly Hill vic.
Charleston 0713.01, S. Santee P.O./Thames Store, 11205 US 17 North at South Santee Rd., McClellanville vic.

Fairfield 0071, Hinnant Store, 7253 SC 269 (Hinnant Store Rd., approx 0.1 miles south of intersection with
Estes Lane), Winnsboro vic.

Georgetown 1092, Carolina Country Store, 11444 South Fraser St., Georgetown vic. (North Santee)
Greenville 2806, unnamed store, 3895 SC 290 (Locust Hill Rd.), Greer vic.
Greenville 2809, T.P. Wood Store, 7950 North Tigerville Rd., Tigerville
Lexington 0854, E. A. Poole Store, intersection of SC 3 and US 178, North vic.
Newberry 1932, New Hope Store, 8494 Co. Rd. S-36-28 (Broad River Rd.), Newberry vic.
Orangeburg 0264, Bates Grocery, SC 400 (Norway Rd.) at Slab Landing Rd., Norway vic.
Orangeburg 0272, unnamed store, 1206 SC 310 (Camden Rd.), Vance

This store would contribute to the adjacent house that was previously determined eligible,

Orangeburg site 0252, “Oaklawn” or “Norris House "

Pickens 0154, Hester Store, 1735 Hester Store Rd, Dacusville vic.
This store subsequently listed in the National Register on February 5, 2013.

Richland 3657, Wateree Country Store, 4931 US 601 (McCords Ferry Rd.), Eastover
This store previously determined eligible.

Sumter 2411, unnamed store, 7899 Mary Francis Lane (Frances Poole Rd.) at SC 37 (Horatio-Hagood Rd.),
Rembert

Williamsburg 0115, Cooper’s Country Store, 4038 Martin Luther King Jr. Ave. (int. of US 521 and SC 377),
Salters vic. This store previously determined eligible.

York 1223.01, unnamed store, 6180 McConnells Hwy., McConnells
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Cover Image

Country store, location and date unknown, by Beulah Glover.
Courtesy of the South Caroliniana Library, University of South
Carolina, Columbia, South Carolina.
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B.J. Brant, Gen. Mdse., Post Office,
Ashepoo, by Marion Post, Farm Security
Administration, 1939. Courtesy of the
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1. Introduction

he country store once defined the South’s rural roads and crossroads. The few that remain today share a uniformity of geography
and architecture that disguises their rich cultural meaning. A simple parapet, double doors, a porch, and a cacophony of advertising
characteristically signaled their commercial purpose. Yet on that porch or behind those doors, a variety of other social interactions were
happening. Credit was given, politics were discussed, and polling took place. Public discourse between neighbors, black and white, occurred.
Happily, some of the stores survive today because of their geography, the owner’s commercial acumen, or they were preserved as historic stores/
sites. What has not been preserved is an understanding of the complex and central role that they played in the state’s historic rural economy,
commerce, politics, and lifeways. This context study provides this information, acknowledging the well-deserved nostalgia surrounding these
resources that seem like virtual time capsules from the past, but digging deeper into what they meant to rural South Carolinians in the late and
early to mid twentieth century. Developing a historical narrative that speaks to the significance of the country store in South Carolina’s history is

the first objective of the context study.

It also has a second objective. A road-widening project along U.S. Route 1 in Lexington County that would impact a National Register of Historic
Places (NRHP)-eligible country store (U/63/0796) was the direct impetus for the development of this historic context. Under Section 106 of the
National Historic Preservation Act, federal agencies must consider the effects of their projects on historically significant sites, buildings, structures
and objects. Identified during a survey, the store was then evaluated under the National Register criteria and was considered to be significant. As
aresult, the South Carolina Department of Transportation, in fulfillment of a stipulation within a Memorandum of Agreement between the Federal
Highway Administration, the South Carolina Department of Transportation (SCDOT) and the South Carolina State Historic Preservation Office,

funded the study as a consequence of the project’s effects on the Lexington County country store.

The agreement called for the development of an overview of the historical patterns that led to the development of the country store and its later fit
with providing gas in the early twentieth century, an analysis of its character-defining features (the physical features that allow us to recognize a
country store), and an evaluative framework for their assessment in their historic context. At the heart of the stipulation was the recognition that
the Lexington County example was part of a larger resource group that was familiar on one hand but, as noted above, was actually little studied
in terms of its historic significance or its architecture, making evaluation for eligibility to the National Register challenging. This study provides

guidance for this process.



Country store interior showing wood plank rear counter, scale, and typical shelving lined with goods.

Bert Fore, Storeowner, Rankin County, Mississippi, 1930s. Courtesy of Shorpy.



The document is divided into six chapters, followed by the references cited and multiple appendices. Following this introduction, Chapter 2
contains our methodology for the research and reconnaissance survey. Chapter 3 presents the historical narrative highlighting the themes that
defined the country store’s establishment, operating life, and demise. The following chapter describes the character-defining features of the
country store and its property types. Chapter 5 provides a summary statement of significance, period of significance, and evaluation framework
for preservation professionals. The final chapter identifies areas for future research and associated contexts to be considered in an evaluation
of the country store. Appendices A through D contain compilation lists of South Carolina’s rural stores. Appendix A contains store data culled
from Mill’s Atlas. Appendices B through D provide statewide lists of country stores taken from the Bradstreet & Company and Dun Company
records from 1874, 1920, and 1942 respectively. Appendix E contains a table of previously identified rural stores while the survey photography
is presented in Appendix F.



A) Agnes L Hays Store; B) Moyers Place; C) Ellen May Gordon and Mattie Lee Cornwell; D) L.H. Walker Grocery; E) Roberson’s Grocery; F) FR.
Heath General Merchandise; G) H. H. Owens Store; H) R.B. Walker Grocery; I) Henry A. Moody's Store. Courtesy of SRARP.



2. Context Research and Reconnaissance Survey

he South Carolina Country Stores study developed on a number of fronts, using more innovative technological outreach as well as
traditional archival research. One of the main goals of the project was to connect with as much of the South Carolina community as
possible in order to gather local information about these important community landmarks. The three main components of this document,
the historic context, discussion of country store types, and reconnaissance survey sections, all required differing strategies for their development,

with efforts for each crossing over to supplement all three sections.

Historic Research

The development of the historic context for country stores began with a literature search and the building of a bibliography. The main subjects
within the country stores bibliography included the country store, the Reconstruction era of the South, the rise of the automobile, the gas station,
and convenience stores. The project team wanted to trace the origin of the country store to its peak and then to its decline, while tying this broader
history to the particularities of South Carolina. The historian visited several repositories during the research, including the South Caroliniana
Library; University of South Carolina Library and Map Library; South Carolina Department of Archives and History; Emory University; the
University of Georgia; and the University of West Georgia Center for Public History.

One of the most important things that developed from the early research for the project was a working definition of the country store. The country
store and gas station were always two separate entities, but there was some crossover on both sides. Many country stores added gas pumps to
the front or side of the building, while many gas stations and convenience stores began selling a variety of merchandise, similar to that found in

the country store.

The beginnings of these definitions were found in one of the more important books on country stores, Kentucky historian Thomas D. Clark’s
Pills, Petticoats and Plows. Published in 1944, Clark’s seminal work on the subject is full of information based on his research and visits to
many country stores throughout the South. Clark uncovered store ledgers and analyzed the credit prices of merchandise, the shopping habits
of customers, and the quality of the merchandise. As useful as the book is, it contains a somewhat dated view of the South, and it is not well
organized. However, at the same time, the early date of the book is beneficial since Clark was able to visit country stores before their peak was

OVeEr.



Lewis Atherton’s (1968) study of the country store from 1800-1860 is a good source on country stores in the South before the Civil War. Through

conducted after the war.

this work, we understand that the credit system that the country stores operated on prior to the war provided precedence for the way business was

1908 Code Key for
Bradstreet Company Credit
Scores. Courtesy of Baker
Library, Harvard University,
Cambridge, Massachusetts.
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The South Caroliniana Library at the University of South Carolina in Columbia was a great resource. The Manuscript collection contains a
number of store ledgers, while a few historic photographs of country stores were located. One of the more important finds at the South Caroliniana
Library was a group of records with the commercial ratings of bankers, merchants, and manufacturers in South Carolina. At first glance, these

records appeared to be R.G. Dun & Company Mercantile Reference Books, the well-known credit rating company that eventually merged with

the John M. Bradstreet Company in 1933 to form the Dun & Bradstreet. However, these records had no company name
attached to them, as they were photocopied from a larger book, or were pages pulled out of a larger book. The credit code
system used for the records dating from 1875 up until the 1930s did not match up with the well-known code system used
by Dun & Company. Further research was conducted by contacting the Baker Library at Harvard, a repository housing the
most complete Dun & Company and Dun & Bradstreet records. The Baker Library shared a 1908 code key card, which had
the Dun & Company code system on one side, and the Bradstreet Company code on the other side. The code key confirmed

that the earliest of the records housed at South Caroliniana were Bradstreet Company records, while those dating after 1933
were Dun & Bradstreet records.

In these records, country stores were listed as general stores, and credit ratings were provided for each store. In 1875, the
Bradstreet agents visiting South Carolina recorded over 1,400 general stores, a very large number, considering the much
smaller numbers of extant country stores that remain today. This number excludes the general stores found in the larger
cities like Charleston and Columbia, where a country store would be less likely located. The records uncovered several
stores owned by women and African Americans, many of which we cross referenced with the U.S. Census to help shed

some light on their lives. Three of the Mercantile Reference Books, the years 1875, 1920, and 1940 are provided in
Appendices B-D of this report for reference.

Another publication that aided efforts in identifying country stores was Post Offices of South Carolina, 1865-1980,
and their Postmasters by Robert J. Stets. Published in 2001, the book lists all of the state’s post offices, their location,

and their dates of operation. Country stores frequently contained post offices, much more so during the nineteenth



century than after the 1920s. This proved to be a good reference for dating country stores, as well as identifying possible storeowners. Maps
are also provided for each county, showing the location of the post offices. This resource, along with census data, supplemented the research
from the Bradstreet Company and Dun & Bradstreet records. All three resources helped in our efforts to uncover specific stories of country

storeowners.

In addition, historians contacted the Savannah River Archaeological Research Program (SRARP) to ascertain whether they had any historic
photographs of country stores that had once existed on the land that became the Savannah River Site in the 1950s. SRARP provided us with a
small archive of black and white photographs from the Department of Energy’s Real Property records that document numerous country stores that
had been located in Aiken, Barnwell and Allendale counties (See Introduction Figure). This information was beneficial to our analysis of store
types, and their character-defining features. We also contacted several military installations with a similar request, but no further information on

country stores was located.

Map Research

Map research was conducted to help the identification of country stores over time, as a way to identify any geographical trends involving country
stores in South Carolina. After considering the various maps available, including topographic maps, soil survey maps, and county highway maps,

it was concluded that the focus of the map research and analysis should be on those maps where businesses could most easily be identified.

The earliest maps analyzed were the 1825 Mills Atlas maps. Approximately 125 stores, or place names with the word “store” were identified
during this analysis (Appendix A). Later, county highway maps were also used, because these maps identified a wide variety of places, including
schools, churches, and most importantly for this project, business establishments and post offices. Three county maps covering two different
time periods were analyzed to identify potential stores. The three counties were chosen based on their regional locations within the state: Upland,
Midland, and Low Country. These maps were spatially analyzed to help determine any trends in locations of and distances between stores.
Because country stores are not specifically labeled such on these maps, the analysis is not without its drawbacks. Yet, the valuable information
provided by the county highway maps must be taken into account. It is reasonable to assume that a majority of the business establishments
identified in rural areas on these highway maps were in fact country stores, based on the Bradstreet Company records, which identified over 1,400

rural general stores in the state in 1875. This map analysis was used in the development of the context section of this report.



Rural Store Locations, Fairfield District, Mill's Atlas, 1825
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Literature Search

The South Carolina Department of Archives and History (SCDAH) was an invaluable resource. SHPO’s staff, housed in the SCDAH building,
met with the project team, helping to guide our research and focus. The survey cards and National Register Nominations on file at the SCDAH
were reviewed, and a table of country stores that had previously been identified in the state was produced from this list (Appendix E). This
search identified 277 stores from 15 counties. Some of those identified in the state survey files stem from previous countywide survey efforts
but, unfortunately, the majority is the product of older surveys with minimal information. This search also helped guide our strategy for the

reconnaissance survey, as under-surveyed counties of the state were picked for survey.

There are only nine country stores in South Carolina that are listed in the NRHP, either individually, or within a historic district. Two of these, the

McLeod Store and the Village Store in Cainhoy, are no longer extant.

Social Media Outreach

While conducting historic research, the project team developed public outreach for the project through two social media outlets. The goal of the
outreach was to a) involve the public in the project; b) gather information about country stores from the public; and c) use this information to

guide the research and survey for the project.

The South Carolina Country Stores and Gas Stations Facebook page was set up in October 2011 as one of the public outreach methods. The page
had 127 fans by April of 2012, and has helped identify several country stores throughout the state. It has also been a good indicator of the public’s

positive attitude towards country stores and their preservation.

A Flickr group page was established as well. There were so many individuals already taking photographs of country stores in South Carolina, and
it seemed a natural progression to set up a group page to bring all the photographs together. Photographing country stores is a popular pastime and
soon there was a collection of nearly 90 photographs. These photographs not only helped to identify the locations of country stores in the state,
but also aided in efforts to define country store building types. Each photograph was “geotagged” with its location embedded in the photograph,
so that all the country stores photographed could be pulled up on a map of the state. While some of the stores photographed were known to us,
as they are either listed in the National Register or they had been previously identified through county surveys, most others were new. Both aided
the survey efforts and also helped define country store types. The Flickr group also gave insight into how the public views and defines country

stores.
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Reconnaissance Survey

The research conducted at the SCDAH helped the project team strategize for the field survey portion of this project. The main goal of the survey
was to lay the groundwork for an ongoing assessment of the general state of country stores in South Carolina, as well as to gain a sense of what
other historians could expect to find when conducting fieldwork or researching country stores. The survey was designed as a reconnaissance level
survey, or “an examination of all or part of an area accomplished in sufficient detail to make generalizations about the types and distributions
of historic properties that may be present” (National Park Service 48:44739). As such, the field survey was intended to provide a sample of

previously unidentified country stores for baseline information.

As has been previously stated, the focus of the survey work was on a few counties in the state that had not been the subject of a countywide survey
for historic resources. Four counties were chosen for reconnaissance survey: Barnwell, Orangeburg, Greenville, and Cherokee. They are located
in the extreme northwest or the midlands of the state. None of these counties had been previously surveyed as part of a countywide survey in the
past. Additionally, historians visited several other counties throughout the state to survey a targeted list of country stores that had been compiled
through our public outreach efforts and additional research. These stores included many of the stores currently listed on the National Register,
as well as other stores where it was felt greater attention was deserved. The areas visited included the Columbia and the surrounding Richland

County area, as well as the southeast portion of the state.

Historic county highway maps were analyzed prior to beginning fieldwork. All business establishments in rural areas were identified on the
highway maps to assist in locating the country stores. Instead of driving every single road in the county, historians surveyed only those locations
found on the maps. Survey in the four selected counties revealed that country stores are, and have been, a dwindling historic resource in South
Carolina. For example, of approximately 87 rural business establishments identified on the 1953 Cherokee County Highway map that were
sampled during the survey, only 11 extant stores were located. The majority of stores that survive date to the early to mid-twentieth century; the

older nineteenth-century examples were especially scarce.

The field survey resulted in the identification of 95 country stores in 24 counties; six of those visited are currently listed in the NRHP. Photographs

and descriptions of each are found in Appendix F.

II



Lenoir Store i ; : ¢ el i T.G. trick Store

Coker & Rogers

Ruff Stores

South Carolina’s National Register Listed Country Stores —_—
I2



(Opposite)
National Register Stores Individually Listed

Lenoir Store, Sumter County, prior to 1878, listed
under Criterion A

E.W. Cannon House and Store, Darlington County,
ca. 1870, listed under Criteria A and C (not
shown)

Monticello Store and Post Office, Fairfield County,
ca. 1850, listed under Criterion C (not shown)

Corner Store and Office, Beaufort County, ca.
1877, listed under Criterion C (not shown)

National Reqgister Historic Districts with

Stores as Contributing Resources

Welsh Neck-Long Bluff-Society Hill Historic
District, Fairfield County: Coker & Rogers General
Store, ca. 1860

White Oak Historic District, Fairfield County: T.G.
Patrick Store, ca. 1876, and McDowell Store, ca.
1885

Ridgeway Historic District, Fairfield County: Ruff
Stores and Gin, ca. 1860-1947

McLeod Farmstead, Beaufort County: Keyserling
Store, ca. 1880, and McLeod Store (no longer
extant)

Cainhoy Historic District, Berkeley County: Village
Store, ca. 1905, Village Store-Blacksmith Shop (no
longer extant)

Research Challenges

One of the challenges of identifying country stores in the field
is identifying vacant and abandoned commercial buildings as
country stores. Without signage, it is difficult to know whether a
building historically served as a country store, or whether it was a
more specialized commercial business. Historic research on these
properties will aid historians with making these determinations.
Tax records, historic maps, census records, and local libraries and
historical societies can all be used to gain information about a
particular commercial building. These avenues can also be helpful
when researching a known country store. When a store is still in
operation, it is worthwhile to visit the store and speak with the
owners, asking to look at any historic records or photographs. Many
stores still in operation are proud of their history and eager to share

it with others.

Another factor to take into account while researching is many of
the resources are imperfect when identifying country stores. The
county highway maps proved to be the best geographic records of
country stores in the state; however, the stores are recorded under
the wider category of business establishments. The maps, therefore,
are not foolproof for identifying historic country stores, but they
can be used as an indicator of country store locations. When these
maps are analyzed with other resources, like the Bradstreet business
records and Stet’s Post Offices of South Carolina, a better picture

can be put together of country stores in the state.

“Community service is what

its all about. Service to the
people, convenience. Services
we can give the people that they
appreciate very much, makes
life easier for them.”

Mrs. Carrie Lenoir,
Lenoir Store Postmaster, 1942-1976.
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“The country store from my youth was Raymond
Simmons ’store in the Bethany Church Community

in Anderson County. It was about 1.5 miles from

my grandparents’ farm, and we would walk down
to the store and buy a drink (10 cents) and a snack
(crackers, peanuts, Moon Pies, etc). It's where my
love of Mountain Dew began. I still have some
of the old “Yahoo! It's Mountain Dew!” glass
bottles with the Hillbilly on the side. He also sold
hoop cheese and overalls; pickled pigs feet and

boiled eggs. My grandpa and the other men in
the community would hang out there when things

were slow around the farm. Good memories!”

- Randy Williamson, SCDOT

Rankin Grocery, Kingsley Hills, Anderson, 2009. Courtesy of V. Lynne Jenkins, Carolina Shots Photography and Fine Art, www.carolinashots.com
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3. South Carolina Country Store Context

or many South Carolinians like Randy Williamson, the country store holds a special
place in their hearts and minds. It was the community landmark for so many rural areas,
a place where you could buy just about anything and fill up your gas tank before heading
out. Most country stores are unmistakable by sight: one or two stories in height with a narrow fagade covered by a porch. The double doors
leading into the store often stand open, especially during the warmer months of the year, inviting passersby inside for a brief respite from traveling
or from working on the farm. Country stores were not just retail establishments, but they also served as gathering places for local people; a place
to get together and talk about their farms, businesses, and families. A deeper look into the history of the country store reveals that they had an

integral role to play in the Southern economy, particularly following the Civil War.

The history of the country store is a complex story of politics, race, and the complete overhaul of the South’s economy, something that does not
seem readily apparent to most of us today. One historian has said that the country store was one of the most significant institutions in the history
of the southeast (Thompson 1989:15). While the goal of this context is to uncover the history of South Carolina’s country stores, a look at the
broader history of the country store throughout the southeast is needed. The broader southern country store history provides an overview on how
country stores operated from before the Civil War to after, when agriculture throughout the South changed vastly and the country store served

an important purpose for southerners.

The growth of the country store emerged out of the demise of the slave economy of the plantation system, and it became an important part of
the reorganization of the South. Following the Civil War, the Reconstruction era found Southern planters and newly freed African Americans
forging new paths. Cash was low to non-existent, and the country store and country store merchant, together with an institutionalized system of
credit, quickly became one of the most important parts of the new Southern economy. Today, the country store is often viewed with nostalgia,
as the place where neighbors could gather and buy virtually anything they might need. Yet, it was also the place where struggling tenant farmers
brought their cotton, hoping to break the perpetual debt cycle of the crop-lien system and where politicians garnered their following and started
political movements throughout the state. This historic context will provide a framework within which to view South Carolina’s country stores,

an important part of the state’s past.

IS
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The Country Store in the Antebellum Southern Landscape

The South’s country store, also referred to as a general store, grew in significant numbers after the Civil War with the collapse of the slave labor
based plantation system. General stores existed before this, but not in the same large numbers or in the same economic, social, and agricultural
framework, as did later country stores. Nevertheless, the antebellum
country store forged the path for the importance it would have in the
post-war South. South Carolina had an early history of plantation
agriculture, earlier than other southern states due to its coastal
areas, which were conducive to cultivating rice and indigo (Aiken
1998:4-5). A plantation in the southern United States was typically

a large commercial farm where usually one cash crop was raised
with subsistence crops grown solely to feed the labor force (Aiken
1998:5-6). This focus on one staple crop limited the ability of
some plantations to be completely self sufficient, necessitating the
local general store or plantation commissary (Atherton 1968:8).

By the 1750s, the southern store building had developed a few
typical characteristics that would translate into later stores and even
to stores today. For one, the store contained a salesroom, typically
there were no windows on the sidewalls, only on the front. This
allowed ample space for hanging shelves along the storeroom to
display merchandise. Another early characteristic that stayed with
stores until contemporary times is the use of a counter to divide
the merchant from the customer, a place to set goods and money in

order to complete the purchasing process. Early stores also could

Greetings at the Whitley General

Store in Wake County, North Carolina. have a counting room that connected to the salesroom. In two-story stores, many early merchants chose to reside above the

Courtesy of the Library of Congress. salesroom to keep an eye on the merchandise and as an economical way to live (Lounsbury and Patrick 1999:355).

For the antebellum plantation economy and its small yeoman farmers, the country store was important in a number of ways. The

colonial era staple crops of rice, indigo, and tobacco were supplemented by cotton beginning in the early 1800s, a crop that could

be grown in the Piedmont region of South Carolina (Aiken 1998:5). Because of the nature of cotton and tobacco agriculture,
smaller farmers could effectively grow these crops, just as larger planters could. Thus, a population of farmers had a demand for the country store
during the first half of the nineteenth century (Atherton 1968:9-10).



The cyclical nature of the farmer’s world necessitated the credit system beginning in the early nineteenth century. Just as with the planter, the
staple crop yielded income only once a year for farmers. The country store merchant provided the farmer credit the rest of the year for purchasing
tools, dry goods, groceries, and a variety of other items. The merchant acted as an intermediary between the small farmer and the big city cotton
markets in Charleston and Augusta by taking in the crops in payment for goods, moving the crop to the city merchants, who then sold to markets
elsewhere. While planters marketed their crops directly with city merchants or factors in Charleston, farmers were able to deal directly with the
country stores located on the interior rural areas of the state. The country store was a critical part of the antebellum farmer’s livelihood, as it

supplied merchandise on credit and marketed the farmer’s crops (Atherton 1968:14-15).

That is not to say that the planters of the south did not also patronize the country store, only to a lesser extent than the farmers. Many of the larger
self-contained plantations typically had stores or commissaries on the premises, which also operated on a credit or bartering system. Plantation
stores could act as storage for extra goods produced by slaves; for surplus produce; or they could hold merchandise supplied by the plantation
owner for credit or trade (Vlach 1993:84-85). Commissaries could also be storehouses and receiving areas for goods provided to slaves by the
planter. Commissary stores on plantations came mostly after the Civil War, however, coinciding with the significant growth of the country store
at this time and the reorganization of the landscape (Gamble 2008). When planters did operate stores on their plantations, the intent was partially

to keep slaves from going into town to trade any extra produce they had grown (Atherton 1968:63).

One of the earliest documents with reference to South Carolina’s stores is the Mills 1825 Atlas (Appendix A). These early maps identify 125
place names with the word “store” included in the name. Owen’s Store in Barnwell County, General Godbold’s Store in Marion County, and
Hazzard’s Bridge Store in Beaufort County were typical. Other place names in Mills Atlas contain just the word “store” with no other identifiers.
Three of these were paired with a tavern, while one accompanied a post office. The combined place names with “store” are spread out across
the state geographically. The Upcountry had the most store place names, with 58, followed by the Midlands, or center part of the state, with 39.
The Lowcountry had the fewest store place names, with 20. Stores were located along the main roads, with some located at intersections (Mills

1980).

The number of country stores in South Carolina increased beginning in the 1850s, as new rail lines were constructed throughout the state,
prompting the growth of existing towns and the introduction of new market towns. In the Upcountry region, the town of Yorkville had 10 stores
in 1850. While just two years later, that number more than doubled to 25, after the King’s Mountain Railroad, connecting Yorkville to Chester

and Columbia, was completed. This dramatic growth was also seen in Laurensville after the Laurens Railroad was constructed in 1853. Three
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years prior to the line’s completion, the town only had six general stores, but by 1853, the number jumped to 25. New towns like Rock Hill
emerged along the railroads, and less than a decade later, the town had two schools, two churches, and several stores. This increase in general
stores brought the cotton market which had been more important across the state, into rural areas that had once been insignificant to the cotton
trade (Ford 1984:302).

It was during this period that the country store became defined by its wide variety of goods in stock. This vast array of merchandise was important
for rural southerners who did not have access to the offerings of the big coastal cities. Merchants had access to the big city wholesalers and kept
stores stocked with everything their customers might need. A farmer’s wife would pick out fabrics like muslin, linen, and calico, and any number
of threads to sew dresses. The farmer himself would buy tools and farm equipment like harnesses and yokes. Tobacco, cigars, sugar, coffee, tea,
spices, soaps, candles, hats, boots, guns, and molasses are just a few of the items a country store typically carried. Storekeepers would advertise
the dizzying array of goods that they had in stock in the local paper. The typical advertisement was often so packed with item descriptions that
they were difficult to read (Atherton 1968:73-74).

The earliest of country stores were much smaller in size than the later incarnations, which had to be of a substantial enough size to hold larger
merchandise like plows and coffins. As with other rural buildings of the settlement period, the stores were built of log and replaced shortly
thereafter with frame and brick buildings, depending on the success of the storeowner. In southern cities like Baton Rouge, storekeepers began
installing storefront windows for display in the 1840s and 1850s, a feature that rural storekeepers did not typically embrace. Generally, country
stores were built to be utilitarian, inexpensive, and of an adequate size. The one- and two-story front-facing-gable framed buildings that have
become iconic representations of the country store were built in the decades before the Civil War, and storekeepers continued to build these
decades after. But other building types were constructed as well, and even houses were converted either partially or entirely for use as stores
(Atherton 1968:65-66).

One example of an early South Carolina store that was located in a house was Bailey’s Store on Edisto Island. The store was opened around 1820
on the first floor of a two-story framed I-house near Store Creek and on the island’s main public road. Several different families, including the
Holmes, the Westcoats, and the Jenkins, ran the store over time, and typically lived in the upper floor of the house. After the Civil War, David
Augustus Stevens bought the house and reopened the store in 1881. Stevens’ sons ran a cotton gin that was built behind the store, a common
occurrence for country stores after the war. The store was named Bailey’s Store in 1907, when the Bailey family took over the store and moved

it into another nearby house (Spencer 2008:117-119).
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Bailey-Holmes Store, Edisto Island, South Carolina
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Storekeepers developed important roles in their respective communities. Many times, the country store was the first business establishment
in an area and drew other businesses and settlers to the region. Atherton’s study of country stores from 1800-1860 helps define who the
early storekeepers were in their respective communities. Through analysis of census data from 1850 from Perry County in Alabama, Atherton
concluded the storekeepers were typically much younger than the farmers and planters, with more than 70 percent ranging from 20-40 years of
age. Because of his (and sometimes her) important position in the community, the storekeeper would often belong to city councils, which was of
benefit to their business when mercantile laws were on the table. One of the other important jobs many storekeepers held was that of postmaster.
Frequently, storekeepers provided additional services for processing agricultural goods, like cotton gins, turpentine stills, gristmills, and sawmills
(Atherton 1968:191-193).

The Civil War and Reconstruction

Like much of the rest of the nation, the state of South Carolina remained economically unsettled in 1890. Just three decades prior, South
Carolina could boast as being one of the wealthiest states in the country. In the years following the Civil War, the state became consumed by
debt. By the late 1880s, residents lost one million acres of land for nonpayment of taxes, where “30-60 percent of cotton was obligated for debt
prior to payment to harvest” (Edgar 1992:19). Farmers increased cotton production, abandoning subsistence farming altogether and forcing
cotton prices to decrease. The debt cycle that plagued South Carolinians was found throughout the South, and the country store was an integral

cog in the wheel.

Tenant Farmers, Crop Liens, and the Country Store

The country store that was born out of the post-Civil War South had a powerful storekeeper, who was also the chief reason for the country store’s
success (Thompson 1989:15). It became an important part of the New South economy system almost immediately, as planters and freed slaves
reoriented the agricultural landscape. Much like the rest of the Piedmont South, cotton had grown in importance as a cash crop in South Carolina in
the decades leading up to the Civil War. Because of the restructuring of antebellum plantations after slave labor was eliminated from the equation,
cotton grew in importance to become the sole cash crop that drove the New South economy (Ford 1984:303). The country store after the Civil
War differed from its earlier counterpart in that the big manufacturers did not largely have dealings with the earlier stores, nor had they been a

fundamental part of the Southern plantation economy (Clark 1944:29).
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Interior of a Country Store
in Moundville, Alabama.
Photograph by Walker
Evans for the FSA, 1936.
Courtesy of the Library of

Congress.
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The new systems of labor that emerged from the post-Civil War South changed the antebellum landscape and influenced the power of the country
store merchant. South Carolina courts viewed the two main labor systems, tenant and share farming, as two distinct systems, as the definitions
had significant legal ramifications. The sharecropper was defined as a wage laborer “who worked as an employee of the landowner and who had
no legal interest in the crop except his claim for wages” (Ford 1984:304). The tenant farmers actually rented the land they farmed, paying either
a fixed amount or a share of the crop to the landlord and were considered legal owners of
the crop. Freed African Americans rejected the desire of planters to cultivate their crops
using gang labor, a form of labor similar to how they were worked as slaves. They instead
insisted on farming their rented land independently and as a family farm. They moved their
houses away from the planter’s house, on the land they rented to farm, a rejection of the
former era of slave labor, in which the slave’s quarters were sited close to the owner’s house
(Ford 1984:304-305).

Lacy K. Ford’s study focused on the Upcountry region of South Carolina, where, Ford found,
the reconstruction of the agricultural system differed from that of the lower part of the state,
and affected the demographic of the country store patron. Plantation agriculture had been
more prevalent in the lower Piedmont in the antebellum era, and it was common for the new
system of labor to have the planter working the core of the plantation with day laborers,
while tenant and share farmers working the remaining land. By 1900, there were almost
24,000 tenant farmers in the lower Piedmont, and the majority (75 percent) were African
American. On the other hand, there were less plantations in the upper Piedmont region,

and in 1900, over half of the tenant farmers were white. Therefore, the state did not evolve

uniformly throughout the Reconstruction era, and the white planter in the lower Piedmont

did not hold the same influence over the restructuring as in the upper Piedmont (Ford 1984:305).

Chopping Cotton on Rented

Land, 1941. Photographer With the emergence of the tenant farmer population, came a growing demand for goods and service. Wholesale merchants saw their opportunities

Jack Delano. Courtesy of and began helping locate and develop new country stores (Clark 1946:25). The country store merchant was a crucial part of the significant

Library of Congress. changes the region’s economy underwent after the Civil War. Ford cites changes in the South’s economy, one of which singles out the merchant’s
role:

The shift from slave to free labor; the rapid expansion of cotton production at the expense of subsistence crops; the rise of
the town merchant as the principal figure in the financing and marketing of cotton; and the emergence of towns themselves as

important centers of economic activity, boosterism, and industrial promotion (Ford 1984:303).
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Commissary at Jimmy
Carter Boyhood Home,
from the Historic American
Buildings (HABS) records
from the Library of
Congress. The Carters
used this building to sell
goods to African American
sharecroppers who worked
their farm during the early
1900s (O'Brien 1991:31).
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The country store merchant rose to prominence, filling the need to provide goods and work as an intermediary between the tenant farmer and
the wholesale mercantile houses. The environment was prime for the emergence of the country store, as very few people had enough credit to
get a bank loan after the Civil War and many communities did not have a bank (Thompson 1989:16). The southern states set up crop lien laws
following the war, and South Carolina passed its first lien law in 1866. In South Carolina, the lien law was changed a number of times, but the
first incarnation stated “any person who made advances for agricultural supplies, whether merchant or planter, a prior lien on the crop to the extent

of the advances, provided the lien was properly recorded” (Ford 1984:307).

Crop liens were set against crops and even livestock, not just the land, as had been practiced prior to the Civil War. The crop lien system made
everyone involved, the tenant farmers, the landowners, and the storekeepers dependent on one another for survival. Each merchant issued his own
coupon books, which could only be used in that particular store. The merchants were able to offer small amounts of credit, but it was the interest
the merchant charged, which could reach 40 percent or higher, that made the merchant rich and the patron bound to the debt cycle (Thompson
1989:16). Conversations common to country stores were ones revolving around the specifics or particularities of farming. Farmers would attempt

to estimate their crop production each year, hoping for a good yield to bring to the country store to pay off their debts (Clark 1944:70-72).

Cotton was the chief cash crop for the New South, and the crop lien system country stores and farmers engaged in only exploited this crop further,
fully establishing it as the staple crop and diminishing the value of subsistence crops. Storekeepers in South Carolina would nearly always only
take cotton as credit for a number of reasons. Cotton was non-perishable and could be stored in a warehouse very easily for quite some time.
The market for cotton was year long, so storekeepers could sell it for cash at any time. When the crop was insufficient for collateral, merchants
required additional security, like livestock. Storekeepers also accepted other items for exchange to settle accounts, like tar and turpentine,
important materials used by the naval industry. As long as there was a market for these items, merchants accepted them, but nothing compared

to the sovereignty of cotton for the country store merchant (Prince 2000:40-41).

It was understood between the storekeeper and the customer that with any goods sold on credit the customer was paying a premium. The
storekeeper would mark up the base price of the merchandise depending on a number of variables. The markup could have a wide range from
10 to over 25 percent, depending on the store, the item, or the customer’s credit standing. If a customer could pay cash, the price of the item was
much lower. A pair of pants paid in cash would cost, for instance, $4.00, but if purchased on credit earlier in the year, when the debt was settled
in the fall (at cotton harvest time), the pants cost $5.25 (Clark 1946:28).

The majority of country stores were owned by southerners (Ransom and Sutch 1977:120). Returning Confederate soldiers would sometimes
open a store in their communities, seeing opportunity in the post-Civil War economy (Clark 1944:23). The Smith and Melton mercantile firm of

Chester, South Carolina was formed by C.H. Smith and G.W. Melton, who had started trading cotton as Confederate quartermasters. They opened



up a store in the village of Chester, in the upper Piedmont
section of the state, and sold farming equipment and
supplies in credit. The business grew successfully, and
by 1869, they were able to advance $20,000 to farmers
annually. The firm’s worth in just three years was over
$100,000. Another successful firm in Abbeville actually
had its start in the 1850s. After the war, the Miller and
Robertson general store merchants were able to return
to their business after settling debt with their northern
creditors. Miller and Robertson grew profitably and were
worth over $60,000 in the early 1870s (Ford 1984:308).

Although the system made the storekeeper very wealthy,
they were at risk too, especially in years of drought, when
crops were down (Thompson 1989:16). The storeowners
were generally comprised of plantation owners, locals,
and Jewish businessmen from the northeast (Clark
1944:22). The farmer and storekeeper shared similar
concerns with fluctuations in weather and crop conditions,
as well as the cotton market. Based on the decline of any

of these factors, credit would be limited. Thomas Clark’s

research on country store ledgers revealed that it was not

uncommon for farmers to request more time on their accounts. Additionally, during a bad harvest year when cotton crops were short, farmers

Farmer purchasing

would be forced to put up part of their land as collateral or even work for the merchants, delivering goods for them. Merchants maintained they - from country store

did not make a profit from cotton because of these factors, along with the premise that they “bought cotton as representatives of the cotton brokers merchant in Florence, SC
and to cover their accounts” (Clark 1946:38). Clark noted some skepticism over this logic, mostly because the accounts he reviewed revealed in 1938. FSA photograph
that customers were hardly extravagant with their purchases, which were always sold on credit with interest, with the storekeeper conceivably courtesy of Library of
making a profit (Clark 1946:38-39). Congress
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Patrick Store, ca. 1876, in White Oak,
Fairfield County, South Carolina



For African Americans, no longer enslaved and bound to their owners for food and clothing, the country store offered some new freedoms,
but full economic freedom was not one of them (Thompson 1989:16). Clark observed the account of an African American farmer who was
a customer of the Jones store in Black Hawk, Mississippi. From 1884-1901, Matt Brown ended each year with a debt of around $450, even
in years where he spent as little as $43 in credit. Clark looked at one particular year from Brown’s patronage of Jones store, 1892, when he
entered the year with $226.84 in previous debt. That year, Brown accrued $171.12 in credit through the sale of his cotton crop, cutting wood,
clearing land, and hauling for the store. He spent about $35 for food, $30 for clothes, and $173 for household and farm supplies, 55 cents for
drugs, $10 for tobacco and a little over $100 on miscellaneous supplies. That year, and every other year, Brown failed to produce a crop large
enough to resolve his debt. Brown ended 1892 with a debt of $452.41, and he ultimately died in debt in 1905, as the last entry in the ledger
for Brown included a coffin and burial supplies, a testament to the difficulty the small farmer faced in the economy of the New South (Clark

1946:40-41).

An unidentified store account ledger in the Abbeville area of South Carolina dating to the 1920s outlines the purchases made by the Freeman
family, an African American farming family. Whit Freeman had a debt of $1,576 in 1923, and he made small purchases from the store throughout
the year, like a five-gallon jug of molasses for $2.10. He also performed manual labor for the storekeeper to help reduce his debt, plowing fields
for $1.50 a day. The Freeman family used the storekeeper’s sawmill, and any time that they used the mules or any aspect of the mill and its assets
was recorded in the ledgers and added to the debt. Maizel Freeman used the sawmill in July of 1923, and the owner added $12.60 to his debt

balance for the day (Anonymous n.d.).

Another South Carolina country store account book tells the story of a white middle-class farmer, S.R. Simonton, who held an account with
Thomas G. Patrick’s store. Patrick’s store, also a post office, was centered in the small village of White Oak in Fairfield County, on the Southern
Railroad. Simonton’s debts were much larger than a typical small farmer would have, as was expected with middle-class farmers, according to
Clark. Simonton’s expenditures varied from year to year, probably depending on the success of his crop. In 1879, he spent a little over $250
on merchandise, while during the previous year he spent over $900. In 1879, he could only pay $3.30 toward settling his debt, signifying the
crippling year he had with his farm (Clark 1946:42). These profiles indicate the unfairness that could and often resulted from the credit system.
Many, including Henry W. Grady, the proponent of the New South, would criticize the credit system and the country storekeeper for the vicious

debt cycle most farmers could not escape (Clark 1944:12).
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the FSA. Courtesy of the Library of Congress.

“Jutting out into the apexes of crossroads, perched
on river bluffs, or standing at respectful distances
from old established church houses were the stores,
solid, honestly built structures which reared proud,
emblematic faces to cover the matter-of-fact meeting of
their shingles and rafters.”
(Clark 1944:34).
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Molasses, Red Shirts, and the Potbelly Stove

The farmer comes in contact with the merchant more frequently than with any
other agency in the community. He visits the store oftener than he does the
school. He engages in conversation with the merchant more frequently than he
does with the minister. And it not infrequently occurs that the clothier, the grocer,
or the hardware dealer knows more about the farmer and understands his mental

attitudes better than any other person in the community (Berger 1979:110).

The country store was a “community clearinghouse,” and an important part of Southerners’ lives
(Clark 1944:11). The merchandise, bought almost exclusively on credit, was of course the main
draw for visits to the country store. This is one of the most critical aspects of country stores, the vast
array of goods they offered their customers, and an important element that defined what a country
store was. But country stores also served as political forums, where important South Carolina

movements were begun, and where many people cast their vote in an election.

The Building and Its Merchandise; Keep the Cover on the Barrel!

The iconic image of a country store is the front facing gable building that usually had a covered
porch. Ubiquitous to the country store were the advertisements affixed to the front of the building.
In this way, the front of the store acted as an informal bulletin board with auction notices and leaflets

promoting camp meetings.

The store name, hand painted on a wood board, decorated the facade. If the store also served as a
post office, signs indicating this function could also be found on the exterior. Looking up from the
fagade, one would typically see a ridgeline chimney piercing the center of the roof, which connected
to the central potbelly stove, the water cooler of the past, where people would discuss religion,
politics, and deliberate over their purchases. Some country stores had two stories, and frequently,
the construction of the upper level was funded by Masonic or fraternal orders (Grangers, Woodsmen

of the World) who utilized that space. Masonic symbols on the front of the building designated the
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This famous photograph by Dorthea Lange of a country store in Gordonton, North Carolina, gives a good example of the range of advertisements once featured on country stores throughout the
southeast. "High pressure American advertising pecked steadfastly at the sinews of the buildings and like the rings on the body of an aged oak, the layers of nails and tacks divulged the life span of
the store” (Clarke 1944:35-36). Courtesy of the Shorpy
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space too. On historian Thomas Clark’s travels to various country stores throughout the South, he found items sold in the upper stories included
factory made coffins and hardware, and the space could also be rented out to milliners. Sometimes, church congregations were given use of the

space, although not without conflicts with the store below selling whiskey (Clark 1944:36-37).

Q Upon entrance through the wide plank double doors into the country store, one would typically find the post office set up
near the entrance. The Lenoir Store in Lexington, South Carolina still has its post office intact, on the left side of the store
entrance. The storekeeper, who was also postmaster, attained a higher respectability in the community. The government
bestowed an official postmaster certificate to the storekeeper who proudly displayed it on the wall. The service he delivered
was prodigious - posting customers’ letters, cashing money orders for delivery, letter reading and writing for the illiterate,

and keeping tabs on mail order and catalog purchases for customers (Clark 1944:96).

Beyond the post office, with its counter, window, and lock boxes, was usually a long counter, behind which were
bins or drawers holding flour, rice, sugar, coffee, salt, garden seeds, and dried peas (Clark 1944:39). Most items
were bought in bulk, as pre-packaged goods did not become common until after the 1930s. Small items, like
sewing supplies, ribbons, buttons, hatpins, and jewelry could be found across the aisle, in a glass showcase.
Other shelves held medicinal items. Folk remedies were used frequently by people in the late nineteenth
and early twentieth centuries, particularly in rural areas that were without doctors or drug stores. Different
tinctures or tonics were used or combined in a variety of ways to help cure an ailment. Popular drug orders

in country stores included Gray’s Ointment, chill tonics, bitter herb mixtures, linseed oil, quinine, and
turpentine. Plantation Bitters were a bestselling item across the South, with sales amounting to $5 million

annually by the early twentieth century (Clark 1944:85; Thompson 1989:17).

The back of the store held bulk items including barrels of whiskey and molasses, coffee, engine oil, kerosene,
salt, and lard. Kerosene and its packaging posed a constant problem in the store, where it would frequently
seep into the floor and into nearby goods. For this reason, it was very important where the kerosene was
kept in the store, to avoid possible contamination with food. Just as important was making sure the lids were
kept securely on the barrels of the different food items, to keep the rats and mice at bay. To facilitate pouring
out, the molasses and whiskey were kept raised off the floor on racks. Whiskey, in the form of sour mash or
bourbon and with labels like Old Taylor, Old Pepper, and Lexington Club House, was sold at many stores, even
if the storekeeper was a teetotaler. There were counters devoted to cutting cheese, selling condiments like vinegar, salt,
pepper, and ketchup. To the side of the counter were the big barrels filled with crackers (Clark 1944:41-43).



Farmers took Saturday mornings to write up their orders on any piece of paper available. Field hands (often African American) would deliver the
orders to the stores. Typical of these notes was one found in a store ledger, saying “I think there is about $12 between you and I, and if you can
send a barrel of flour and can of lard by surrey, you will oblige, A. Lowry.” According to the ledgers, the merchandise sold at country stores had
uneven quality. Complaints of spoiled eggs and “unreal” molasses were seen in the store ledgers. The storekeeper developed methods for sizing
a person for clothes and even remembered each customer’s size. Farmers would bring in different lengths of string to buy his family’s shoes for
the season; he would cut the string to the length of each foot at home (Clark 1944:76-77, 80).

The telephone became a major focal point of the country store, as it often was the only telephone in the community. It was an important means
of communication for those needing to contact a doctor or stay in touch with family members. Customers could also have the storekeeper order
items for them from one of the mail order catalogs like Montgomery Ward or Sears that could be found on the counter (Thompson 1989:17). The
later affordability of the telephone would negatively impact the country store. Once telephones became a ubiquitous part of most households,
there was less need to visit the country store, as one could expect to order over the phone and receive quality merchandise by delivery (Berger
1979:112). The special relationship merchants had with their customers, particularly farmers, helped them keep business even in the face of the

large catalog companies, but only for so long (Berger 1979:111).

A Community Place

“To most southerners, they were places where they came in touch with the world outside, and where the world outside came
in touch with them (Clark 1944:13-14).

The country store served another very important purpose in the lives of rural Southerners. The critical economic role the country store played
should not overshadow the social function the country store provided its community. The country store embodied the three main requirements
of a social center. It provided a neutral ground where people from all walks of life could enter without formal invitation and feel welcome. It
was a “leveler,” or “an inclusive place...that counters the tendency to be restrictive in the enjoyment of others by being open to all and by laying
emphasis on qualities not confined to status distinctions current in the society.” Finally, the country store was a place where conversation was
encouraged, much as in coffee shops and bars today. The country store was just as important to the social fabric of a community as it was to its

economy in some respects (Oldenburg 1999:22-24).
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Red Dot Stores

A form of advertising particular to South Carolina, the red dot, developed during

the post-prohibition furor between staunch teetotalers, the South Carolina State

Tax Commission, and liquor dealers throughout the state. Following reinstatement
of the legal sale of liquor in 1935, battles over visible advertisements for the sale
of booze led at first to requlation stating that the only identification signifying

a store as that which sold liquor, be a modest exterior sign reading only “Retail

Liquor Dealer”.

In 1945, any symbol or wording signifying the sale of liquor was made even more diminutive by the directive from the newly formed Alcoholic Beverage
Control Board (ABC). Lettering of such a sign could be no more than a few inches in height and was to be located in the bottom, right-hand corner of a facade

window or on the front door.

With these new protocols in mind, Charleston liquor dealer Jesse J. Fabian hired "Doc” Wansley to create a legal sign design for one of his stores. Upon
realizing that many would not notice his lettering design alone, Wansley, inspired by the Lucky Strike Cigarettes logo, encircled his lettering in a bright red

circle.

The circle itself became synonymous with the sale of alcohol, and made clear which of those stores—country stores and others—sold liquor. By 1968, the
red dot was so widespread that ABC condemned the mere presence of the red dot as blatant advertising that should be banned from the landscape of South
Carolina. The General Assembly, however, voted to save the red dot. While at this time stores selling alcohol were limited to one red dot per exterior wall not
exceeding 36 inches in diameter, requlations are now more lenient. The red dot itself, of varying sizes, or found in larger numbers, is still seen throughout the
state and remains a clear and recognizable indication of liquor sales at country stores, convenient stores, and specialty stores across South Carolina (Moore

2006:781).




While schools and churches remained
racially segregated after the war, country
stores were the one unifying place in the
South. “There was an air of familiarity
and tolerance at the store rarely matched
elsewhere” (Thompson 1989:16). African
Americans viewed country stores and their
variety of merchandise as a part of their new
freedom. According to Clark, they were not
usually discriminated against in country
stores (Clark 1944:26).

The country store did not always hold equal
roles for all, however. African Americans
could shop there and were treated well
considering the time, and as long as they
were paying customers, but there is not
very much evidence that they were able to
socialize around the potbelly stove as the
white farmers did (Lapczynski 2001:97).

Some accounts from the 1930s do tell of

black men taking part in conversations in the country store, but usually only in the company of another black man. “All day long this circle
around the stove gradually changed its racial complexion, with almost no intermixing of the races” (Raper 1936:276). Women did not take part in
the potbelly stove conversations, either, although the credit records from the Dun & Bradstreet reference books show that some women in South

Carolina owned general stores (Lapczynski 2001:97).

For the Gullah community on Edisto Island, the country store was an important part of daily life. Located at the intersection of several crossroads
throughout the island, country stores on Edisto were primarily run by white storekeepers, although some blacks owned a few of the stores. These
stores were places where African American men sat on the front porch, and had conversations while whittling wood. They were also the places

where the locals could trade freshly caught fish or newly harvested figs (Crum 1968:27-28).

As late as 1950,

the pot belly stove
and store served the
community. Here, Ellen
community members
discuss announcement
that the Atomic
Energy Commission’s
Savannah River Plant
will acquire their town.
Courtesy of SRARP.
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The Brices, in 1972, Who Owned the General Store in Woodward, Fairfield
County, South Carolina. From the Sandlapper Magazine, January 1972.



The country store was where, depending on the weather, people would sit on the front porch or by the potbelly stove, and converse about family,
politics, farming, and anything else (Thompson 1989:17). A typical Saturday in a farm family’s life included driving to the country store to buy
supplies, sell produce, and eat lunch in their wagons or trucks. On a given day, men could be found sitting or standing around the central potbelly
stove, whittling wood, and conversing about the farm. Other common topics included the poor condition of the local roads, disputes over fence
lines, and religion (the Bible was always sold at the country store). Other common conversations revolved around the specifics of farming.
Farmers would attempt to estimate their crop production each year, hoping for a good yield to bring to the storekeeper to pay off their debts (Clark
1944:70-72).

People also gathered to eat dinner at the country store. Frequent fare included fried chicken and biscuits, canned oysters and sardines, salmon, and
sausage. Farmers would eat at the country store on Saturday mornings and eat oysters, crackers, and pepper sauce, a popular meal that Thomas
Clark witnessed on several occasions (Clark 1944:44-45). Farmers gathered to discuss farming practices. They discussed types of seed, methods
of harvest and plowing. They even argued over practices. In South Carolina, the Clemson College Experiment Station distributed news and

samples of seeds to storekeepers to give to their customers (Clark 1944:70-72).

South Carolina Politics and the Country Store

Politics in South Carolina during the late nineteenth century were framed by the debt crisis that plagued its farmers, a crippling problem that the
state did little to change. The men who remained in political power during this time were still rooted in the memories of the war and did little
to aid the farmers because they opposed what they viewed as the excesses of Reconstruction policies. Most of these leaders were Confederate

veterans who were not attuned to the needs of the state’s farmers (Edgar 1992:21-22).

Political discussion at country stores could generate into major political movements in South Carolina. The front porch of the country store was
the politician’s stump, a place where General Wade Hampton campaigned for the governor’s race in 1876 in Lexington, Edgefield, and Abbeville.
Hampton’s supporters called themselves the “Red Shirts” and followed Hampton as he toured the state. At several country stores, including the
McCormick County Ruff Store in Ridgeway, General Hampton’s Red Shirts met and gathered arms, which were distributed to the country stores
through the Hope Brothers in Columbia. The Red Shirts were organized at stores across the state, like Longshore’s Store in Newberry County
(Clark 1944:61-62).
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Red Shirt from 1898 election courtesy, http://en.wikipedia.org/wiki/
Red_Shirts_(Southern_United_States), on display at North Carolina
Museum of History, from 1898 election.

The white democratic clubs of South Carolina were not organized around county polling offices in
the courthouses but around country stores. Country store merchants were in charge of the voting
lists, and their stores remained polling places well into the 1920s. Stores would take advantage of
political gatherings, hosting barbecues and inviting candidates to speak at the store. Ben Tillman,
who later became senator and eventually governor of South Carolina, framed his first campaign
against country stores, institutions that he argued were bringing the state’s farmers down through
price discrimination and high interest rates. Tillman gained a passionate following from the
state’s farmers, who finally saw a leader that spoke to their problems (Edgar 1992:22). Louisiana’s
infamous Huey Long knew the important role country stores played in politics and used it during
his political life. In his early years, Long was a drummer, selling Cottolene shortening, flour, and

patent medicines to the state’s country stores (Clark 1944:70).

The store merchant had to stay neutral politically or risk losing customers. He could influence
politics in subtle ways though, as long as he knew the customer’s views. On the other hand, some
storekeepers were not as subtle about their politics or using political feeling to make money.
Some storekeepers sold guns and ammunition to the Ku Klux Klan to fortify their night raids
(Clark 1944:61).

The Country Store in South Carolina

The Geography of the Country Store

Country stores in the South served as community landmarks and even community buildings.
After their numbers climbed following the Civil War, country stores along rural roads grew com-

munities around them (Thompson 1989:16).

The story of the country store and its importance to Southern history revolves around the entire
agricultural infrastructure of the New South. Southern plantation geography changed twice after

the Civil War, with the rise and decline of tenancy. By 1910, the drastic changes in the spatial



landscape of plantations was firmly entrenched, resulting in very few extant antebellum structures. The rural landscape of the Old South was
characterized by dense complexes of buildings, while the New South had a much more dispersed landscape. The explosion of tenant farms shifted
the landscape away from the plantation of the Old South, a dense complex of buildings surrounded by agricultural fields, to a dispersed landscape,
where tenant farmers were in control of their own farmsteads, located away from the plantation’s main house. The country store was frequently
located at the intersection or corner of two roads, and a community gin was usually located in proximity to the store, if not behind the store (Aiken

1998:39). The isolation of many parts of the rural South encouraged more stores, with its “poor roads and a lack of railways (Clark 1944:28).”

A few theories have been explored about how country stores impacted the economy of the South and its landscape. Economic historians Ransom
and Sutch’s classic study, One Kind of Freedom, centered on the theory that country store merchants exercised a territorial monopoly throughout
the South. Because of the isolation of rural tenant farmers, they had few choices as to where to take their cotton and purchase goods on credit,
creating a monopoly of certain areas for store merchants throughout the South. Further study of South Carolina by historian Lacy Ford revealed

that the country store dynamic varied greatly between the Upcountry and Lowcountry regions of the state.

It is clear that the country store merchant had a powerful role in the Southern economy, chiefly because of the crop-lien credit system and tenant
farming. Economic historians Ransom and Sutch believed their analysis of the U.S. Census and the R.G. Dun & Company credit books revealed
that store merchants had a wide area of influence that they “could operate without serious competition.” Because of the geographic isolation
throughout the South aided by poor roads, the merchant was able to make sure that if the farmer was to receive credit at his store, the farmer could
only patronize that particular store. Farmers could not pay with cash, relying exclusively on the credit they received from the country store, so
they had no alternative but to relegate their patronage to one particular nearby store. A large part of the monopoly was the merchant’s ability to
charge high fees for goods purchased on credit. Credit prices versus cash prices always differed greatly, with goods purchased on credit at a 40-70

percent markup, on a sort of interest rate (Ransom and Sutch 1977:127-128).

The geographic area under which the territorial monopoly operated was the immediate neighborhood or community surrounding the country
store. There were nearly 8,000 such stores across the southeast by 1880, located at just under 3,000 post office locations (the R.G. Dun &
Company categorized the stores by proximity to post office locations). The majority of locations, or 70 percent, had only one or two stores, while
12 percent of locations had six or more stores. Ransom and Sutch deduced that, based on the number of locations and the size of the Cotton South
(a specific region that did not encompass the entire South), that the average market area of a country store was 70.3 square miles. The average
distance between store locations was estimated at between 5.5 and 9 miles, a distance that would not, in a pre-automobile era, be conducive to

comparison shopping (Ransom and Sutch 1977:135-136).
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View from Cooper’s Country Store on U.S. Highway 521 near Salters shows its

geographic command of the highway and its intersection with SR 377




By using the same framework, Ransom and Sutch determined that there was an average ratio of 70 farms per store. The monopoly was not, on
average, terribly fruitful, given that most farmers “seldom generate more than $80 in credit business,” and typically, the rural country store’s
volume was about $5600 annually. A very small percentage, 7.3 percent, of merchants in Ransom and Sutch’s sample had a credit rating of
$50,000 or more for the year 1880. Since most storekeepers had small enterprises, potential competitors were not as likely to try to move in
on their territory. Many new stores failed within the first four years, and the successful ones invested in real estate and to a lesser extent, on

expanding their businesses (Ransom and Sutch 1977:142—-146).

According to Lacy Ford’s study, the country store differed regionally in South Carolina. In the Lowcountry, the territorial monopoly of the
country store merchant seemed to be the overall characteristic, while the Upcountry country stores were much more open to competition, with the
stores located along railroad lines having the most success. From 1854-1880, the number of stores in the Upcountry saw an increase from 780-
1,693, but the numbers of locations the stores were recorded at only increased by 38.5 percent. In the Lowcountry (excluding Charleston), the
number of locations increased by 147.6 percent, with the number of stores increasing by 140.3 percent, a dramatic difference from the Upcountry.
In the Lowcountry, nearly 46 percent of the new stores were located in larger towns with 20 or more stores, indicating that the remaining stores
were scattered in the more rural areas. In the Upcountry, most of the increase, or 82 percent, was seen in towns with 10 or more stores, suggesting

“that most of the growth occurred in towns that already existed” (Ford 1984:310-311).

In the Lowcountry, “remnants of the planter elite were successful in maintaining control of credit and assumed a number of mercantile
responsibilities,” explaining the different dynamic the country store had in the Upcountry. The location of stores on railroads in the Upcountry
facilitated the network between the small merchants and the larger cotton markets and financial centers. A decade before the turn of the century,
three railroads crossed the Upcountry, including the Southern Railway and the Seaboard Air Line. The stores located on the railroads profited
considerably based on their locations, and towns in the Upcountry that had no previous cotton history were moving vast quantities within decades
after the Civil War. Greenville, located on the Atlanta and Charlotte Air Line Railway, had not sold any cotton in 1860 but in 1880, it sold 40,000
bales; the town of Rock Hill on the Charlotte, Columbia, and Augusta Railroad, had its cotton output increase from 5,000-20,000 bales in the
same time period (Ford 1984:311).

Upcountry merchants became town builders and prominent members of their communities. The merchants grew towns around their stores and
expanded industry and businesses whenever possible. The textile industry was a major part of the Upcountry and the entire state, with over
40,000 textile businesses added between 1880 and 1910. Many of the merchants in the larger towns in the Upcountry became directors or
important figures in the textile mills (Ford 1984:312).
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At least two other stores in the state found long-term success in locations without direct access to railroads, but adjacent to rivers. In the Horatio
Community, the Lenoir Store is the oldest country store still in operation in South Carolina. Situated near the Wateree River, the Lenoir Store has
been located in a rural area since at least 1808, serving customers in the area with a post office as well. In the town of Society Hill located on the
Great Pee Dee River, the Coker & Rogers Store had also prospered for a number of years without direct access to a railroad. The Coker & Rogers
Store opened in 1839 and closed its doors in 1963. These two stores may be examples of stores that developed a territorial monopoly, having

served somewhat isolated rural communities, with the exception of the rivers (Brewer 2009).

Analysis of county highway maps from three counties in the three different regions of South Carolina help illustrate the spatial variances between
commercial areas that likely contained country stores. The three counties chosen were Cherokee County in the Upcountry, Kershaw County in
the Midlands, and Horry County in the Lowcountry. The county highway maps chosen for the analysis are from the late 1930s, a period after
agriculture had declined, but when there were still plenty of country stores throughout the state, as indicated by the Bradstreet Company and Dun

& Bradstreet records.

Each business establishment located outside the county seat was identified on the county highway maps. In locations where more than one
business was identified, a commercial “node” was created, representing a commercial area. Distances between these nodes, which could also be
a single isolated store, were measured to help gain a sense of where businesses were established and an indication of how far competitors may
have been located from one another, as well as how far people had to travel to a store. Of course, country stores were not specifically identified
on county highway maps, which is a flaw in this analysis. However, no other historic maps come close to helping identify retail distribution in the
state, and it is surmised, based on the overall quantity of country stores recorded in the Mercantile Reference books, that a great many of these
business establishments were likely country stores. Tables 1 and 2 display the total numbers and averages of general stores and grocery stores in

these three counties.

Table 1. General Stores, County Level Table 2. Grocery Stores, County Level
Year Cherokee Horry Kershaw Year Cherokee Horry Kershaw
1875 N/A 20 51 11920 3 6 17
1920 26 100 59
1942 11 45 49
1942 4 44 3




As these tables show, many of the businesses identified on the county highway maps, or roughly half, were likely grocery
stores, as the number of general stores was slightly less than, but still comparable to, the number of grocery stores. Therefore,
the map analysis may also be reflecting a similar proportion of grocery stores to general stores. Cherokee County had 36
commercial nodes identified on the highway map. There were 42 different roads connecting these commercial nodes with an
average distance between nodes of about three miles. Kershaw County had 57 commercial nodes identified, with 66 roads
and an average distance between nodes of almost 3.5 miles. Horry County had a significantly greater amount of commercial
nodes, with 118 identified. There was also a much greater number of roads connecting the nodes, 142, with an average distance

between nodes of just over 2.5 miles.

The greater number of commercial nodes in the Lowcountry may reflect Ford’s theory that Lowcountry store locations were not
as fixed as those in the Upcountry. Ford surmised that the locations in the Upcountry stayed relatively static when compared
with the Lowcountry, which may have implications that the Lowcountry stores were competing against each other to gain
patrons in a certain radius around their stores. This scenario did not apparently work as well in the Upcountry, where stores
tended to be located in areas that already had a proved track record with attracting customers. Another reason for the difference
between the Lowcountry, Midlands, and Upcountry may simply be the increased population, industry, and tourism that was in
place in the Lowcountry. Additionally, a combination of geographic motivations for the locations of country stores is plausible
here as well. Some isolated stores in the Upcountry and Midlands could have easily found success without being located in an
emerging market town, or along a railroad, while a store in the Lowcountry could also have success in an established market

town.

Analysis of Dun & Bradstreet Records in South Carolina, 1875-1942

Perhaps some of the most comprehensive information on South Carolina’s country stores is located in the James M. Brad-
street Company and later Dun & Bradstreet Mercantile Reference Books (Mercantile Reference Books). The James M.
Bradstreet Company merged with the R.G. Dun & Company in 1933 to form the Dun & Bradstreet. Dun & Bradstreet, which
is still in existence, reported credit information about all types of businesses throughout the United States. Beginning in the
1840s, companies began collecting information about businesses and printing their findings in a book for subscribers usually

annually or later, quarterly. The Mercantile Reference Books lists the businesses alphabetically by the closest post office

41



Rural Business Distribution Maps

Cherokee, Horry, and Kershaw County Highway Maps, 1938 and 1939.
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General Store and
Filling Station, 1950.
Courtesy of SRARP.
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location. The business owner’s name would be listed next to the type of business. Two columns measuring the business’ credit followed.

These ratings assisted wholesale merchants in determining which businesses would be more reliable to sell stock on credit to, and which to
avoid. The ratings were imperative for the existence of the Southern crop-lien credit system, so that northern wholesalers could be assured of

the credit of the remote small rural stores (Ransom and Sutch 1977:306).

The credit agencies would send agents across the U.S. where they would visit every business and record their findings. Out of the agents’ notes
sprang a more condensed version of their findings, resulting in the list in the Mercantile Reference Books. In 1875, Bradstreet Company agents
visiting South Carolina recorded over 1,400 general stores. This number excludes the general stores found in the larger cities like Charleston and
Columbia. What the 1875 reference book reveals is that even very small cross roads communities could typically have more than one general
store, which may suggest that country store merchants were exercising a territorial monopoly was not an entirely accurate portrayal in some areas

of South Carolina (Dun & Bradstreet 1875-1942).

Besides the 1875 records, the Bradstreet Company 1920 records, as well as the 1942 Dun & Bradstreet books covering the state of South Carolina
were analyzed for this project. The focus of this analysis was on general stores in rural areas or small towns or communities. However, the records

also revealed that the rise and decline of country stores could be traced through these records by focusing on grocery stores and filling stations as



well. As general stores peaked by 1920 with over 3,400 stores statewide, grocery stores had become a significant competitor in the retail world,
with 730 groceries on record (Table 3). Rural automobile related businesses began emerging between 1920 and 1942, and by 1942, stand-alone
filling stations, general stores with filling stations, and grocery stores with filling stations numbered 1,713, comparable to the numbers of stand-

alone general stores and grocery stores for that same year.

Table 3. Statewide Totals

General Stores

Grocery Stores

Filling Stations

General Store +

Filling Stations

Grocery Store +
Filling Station

1875 1,423
1920 3,461 730 3
1942 1,669 1,666 608 498 607

In order to better understand the distribution of general stores in South Carolina, the state was broken into three regions: the Upcountry, Midlands,
and Lowcountry. Both the Upcountry and Midlands regions contain 18 counties while the Lowcountry contains 10. The totals of general stores
in each region all reflect a general rise from 1875 to 1920, followed by a decline from 1920 to 1942 (Table 4). Though the totals of stores per
region show the Upcountry with the most stores in 1875 and 1920, and the Midlands with the most stores in 1942, the averages per county shown
in Table 5 show a different scenario. Despite the Lowcountry having the fewest amount of counties, it averaged the most number of stores per
county for both 1920 and 1942. In a general sense, this can likely be attributed to the location of the Lowcountry counties near the coast where

the most population, industry and tourism was concentrated.

Table 4. Number of General Stores Per Region Table 5. Average Number of General Stores Per County

Year Lowcountry Midlands Upcountry Year Lowcountry ~ Midlands Upcountry
1875 245 571 607 1875 35 48 43
1920 907 1223 1331 1920 91 68 74
1942 477 593 543 1942 48 33 30
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It was not until 1942 that the number of grocery stores in the state exceeded the number of general stores, but the numbers remained fairly
close (Tables 4, 6, and 7). The Lowcountry continued to have a higher number of general stores that year, while the Midlands and Upcountry
had more grocery stores. Between 1920 and 1942, many changes had taken place in the economy and these changes were influenced by the
agricultural depression that plagued the South beginning in the 1920s, the nationwide Great Depression of the 1930s, and the significant rise of
the automobile. More cars were on the road, roads were greatly improved, and people were able to shop outside their neighborhoods to locate
the best deals (Table 8). Specialty stores, like grocery stores and department stores gained popularity for their prices and selection of brands.
Packaging made everything in the retail world different, as one no longer had to dip into the cracker barrel for a bag of saltines and hope for a

fresh batch. Bulk foods sold in barrels was truly a thing of the past.

Table 7. Average Number of Grocery Stores Per County

Table 6. Number of Grocery Stores Per Region * Lowcountry Midlands Upcountry
1942 33 39 34
Year Lowcountry Midlands Upcountry
1920 105 307 318 | Table 8. Number of Filling Stations Per Region
1942 326 705 608
Year  Lowcountry Midlands Upcountry
*Grocers were minimal in 1875
1920 |0 1 2
1942 | 87 106 136

As the Bradstreet and Dun & Bradstreet Companies recorded all types of businesses, they chart the evolution of the store types. In the earliest
1875 records, general stores were generally just listed as general stores. But in 1920 and 1942, stores and their specialty became more specific.
General stores were listed with cotton gins, tanneries, filling stations, fertilizer, gristmills, livestock, poolrooms, undertaker, and furniture.
Grocery stores had similar specialties. These specialties, when combined with general stores, increased between 1920 and 1942, as Tables 9-11
show. By 1942, both general stores and grocery stores had significant increases in numbers of specialty businesses in automobile-related areas,
while the number of agricultural side businesses remained fairly low in comparison. The trends of commerce were definitely reflecting what was
going on throughout the South during this period, with agriculture dramatically declining and states moving towards attracting other industry to

their states.



Table 9. General Stores with Agricultural Related Businesses (cotton gin, fertilizer, etc.)

Year Lowcountry Midlands Upcountry
1875 13 14 12
1920 27 20 37
1942 8 49 47
Table 10. Business Types by Region, 1920
Business Type Lowcountry Midlands Upcountry
General Store & Agricultural Business 27 20 37
General Store & Auto-Related Business 0 0 0
Grocery & Agricultural Business 1 1 5
Grocery & Auto-Related Business 0 0 0
Table 11. Business Types by Region, 1942
Business Type Lowcountry Midlands Upcountry
General Store & Agricultural Business 8 49 47
General Store & Auto-Related Business 239 203 159
Grocery & Agricultural Business 6 20 26
Grocery & Auto-Related Business 169 367 260
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A Closer Look at South Carolina Merchants in 1875

Bradstreet Company’s Mercantile Reference Books traces the history and development of towns and communities across South Carolina. The
small community of Cades in Williamsburg County had two general stores in 1875, and by 1920, with a population of only 100, the number of
stores grew to 11. A decade later, Cades’ population remained static, and while it had two fewer general stores, it had added a drug store and a
service station, marking the rise of the automobile. Cades was located on the Atlantic Coast Line Railroad, not far from the post office locations
of Mouzons and Fowler, indicating that the country stores were likely located within relatively close proximity to one another. In 1930 the
population of Cades remained at 100 residents, but there were still nine general stores, and by 1940, with 200 residents, Cades continued to be a
somewhat bustling community. In addition to four already established general stores, there were five new general stores with a filling station, and
three grocery stores with a filling station. The Gowdy Brothers had owned a general store in Cades since at least the 1920s, and by 1942, they had
added a gas pump to the store, anticipating the needs of the locals and travelers alike. By 1920, none of the general storeowners that appeared on
the list in 1875 were still there, instead they were replaced by new storeowners (R.G. Dun & Company 1875-1942).

The Mercantile Reference Books also reveal some information about the types of people who owned these stores. In 1875, there were several
women merchants listed in the reference book. Mrs. S.A. Buckner owned a general store in Bluffton in Beaufort County. Census research
revealed her to be Sarah A. Buckner, who was married to Thaddeus G. Buckner. They had two sons, and by 1880, Sarah had been widowed.
Several of the women merchants had similar stories; they were widowed and had taken over their late husband’s business for economic survival;
they worked with their husbands, side by side; or, they simply ran the store and their husband had a different profession altogether (R.G. Dun &
Company 1875-1942; University of Virginia Library 2007).

Mrs. R.J. Medlin of Cheraw in Chesterfield County was never listed as a merchant in the census, but in 1875, the R.G. Dun & Company agents
who visited her saw her as the owner of the store. In 1870, Rosanna J. Medlin was 40 years old and was married to James C. Medlin, a 48-year-
old merchant. Rosanna’s occupation was “keeping house” for her husband and eight sons. Ten years later, Rosanna was still keeping house, with
her husband still working as a retail merchant, and with three of their sons working in the store. The working situation recorded by the census
worker and the agents of R.G. Dun & Company clearly saw her role in Medlin household differently, with Rosanna, on one hand, responsible
for the store in 1875, while, on the other, she was divorced from the store completely (R.G. Dun & Company 1875-1942; University of Virginia
Library 2007).

The story of Ann W. Williams appears to be one of survival. When the R.G. Dun & Company agents visited her store in 1875, she was living
in the town of Chesterfield (in Chesterfield County). She was living with her widowed 80-year-old father Hugh Craig, her 52-year-old sister

Mary Craig, and her 11-year-old daughter Tammie. In the 1880 census, Ann’s occupation was postmistress and farmer, and her sister Mary was a



merchant and farmer, so they apparently owned and operated their store together. Ann, originally from Chesterfield, had moved to Galley Rock,
Arkansas when she was in her twenties. She moved there with the Williams family, also from her hometown of Chesterfield, probably with the
intention of helping the family take care of the children. During the span of the next decade, Mary had married the eldest Williams son, had a
child, and was widowed by 1870. Mary was forced to move back home to Chesterfield and become a merchant to raise her daughter and make a
living (R.G. Dun & Company 1875-1942; University of Virginia Library 2007).

One final story of a woman merchant recorded in the Mercantile Reference Books is Mary B. Beaty of Conway (formerly Conwayboro), in Horry
County. Mary and her husband Thomas W. Beaty were prominent members of their community, Thomas having been a Horry County delegate for
the Secession Convention and publisher and editor of the Horry Weekly News. Thomas had also maintained a mercantile and naval stores business
in Conway. When Thomas went away to serve as a Confederate soldier in the Civil War, he left Mary, described as “a woman of great ability and
high intelligence” to maintain his stores (Horry County Historical Society n.d.). It appears that she continued doing so, well after the war ended,
as R.G. Dun & Company listed her as the storeowner in 1875 (R.G. Dun & Company 1875-1942; University of Virginia Library 2007).

The 1875 Mercantile Reference Books also identified African American storekeepers. There were fewer African American storekeepers than
women storekeepers, and there was only one African American woman storekeeper identified. Catherine Springs, listed as Kitty Springs in the
Mercantile Book, owned a country store in the Saint James, Goose Creek area, north of Charleston. According to the 1880 census, Kitty was
listed as a 45-year old widow, and as a mulatto. She had a 15-year-old son named Francis, and her occupation was “Merchant.” In 1870, her
husband Richard Springs was still living at age 55 as a retired merchant with a real estate value of $400 and a personal estate valued at $400. In
1870, both Kitty and Richard were identified as “white” by the census taker. After her husband’s death, Kitty likely took over her late husband’s
business to make a living (R.G. Dun & Company 1875-1942; University of Virginia Library 2007).

John A. Williamson owned a store in a community called Whittemore, in Darlington County. In 1870, Williamson, age 35, was married to Laura,
age 22, and they had five children. He was listed as a merchant with a real estate value of $1,500 and a personal estate valued of $700. In both
the 1870 and 1880 censuses, John Williamson was identified as “mulatto”, while his wife Laura and children were listed as “black.” It may be
the case that the lighter skin color of African American men and women could have helped make their way into the entrepreneurial realm of the
country store; later R.G. Dun & Company records do not identify the race of the business owner, so it is difficult to follow the development or the

decline of African American owned country stores (R.G. Dun & Company 1875-1942; University of Virginia Library 2007).

One of the more compelling stories of a black-owned country store takes place in the community of Mitchelville, a town built by the Union for
escaped slaves during the Civil War. Mitchelville was located on what is now Hilton Head Island and on the former Drayton Plantation. Between

1862 and 1875, Mitchelville was a thriving community, with churches, schools, and stores. In 1875, the land that had been seized by the Federal
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government was returned to its former owners. The Drayton family sold most of the land back to one of Mitchelville’s respected residents, March
Gardner. March’s son Gabriel oversaw the town’s businesses, including the gristmill and general store. The Bradstreet Company agents recorded
Gabriel Gardner as the owner of the store in Hilton Head in 1875. In 1880, just five years later, Gardner was 40 years old and married to Susan.
Their daughter, Sarah worked as a clerk in the store. The store reportedly sold a wide variety of goods, including buckets, coffee pots, cologne,
buttons, tobacco, lard, and rice. Mitchelville was plagued by land disputes, a result of alleged reports of Gabriel Gardner putting the deed in his
name instead of his father’s, who had bought the property. It remained a community until the 1920s, when the population continued to disperse
(Chicora Foundation n.d.; R.G. Dun & Company 1875-1942; SCIWAY 2012; University of Virginia Library 2007).

By all accounts, many of the merchants relocating to the south after the Civil War to open general stores were of Jewish descent. In some R.G.
Dun & Company Mercantile Books, the Jewish ethnicity of a storekeeper was noted. However, in the South Carolina books, it is not, but there
were many towns throughout the state with Jewish communities, with Jewish merchants opening general stores and other businesses. The town
of Dillon in the northeast part of the state was built on the railroad in the late nineteenth century. A Jewish community formed in Dillon after the
arrival of one of the first Jewish men to settle in the area, Abraham Schafer. Schafer married and opened a general store in nearby Little Rock.

The store building had two stories, and the six-person Schafer family lived in the upper story above the store (Rockoft 2006).

Thomas Clark wrote of one South Carolina country store, Glymp’s, that was started by a Jewish man from New Jersey, who purchased an older
store and expanded it (Clark 1944:23). Immigrant peddlers, traveling throughout the south selling their wares, would set up permanent shops
and country stores (Clark 1944:23-24). Orangeburg County had several Jewish communities develop in towns near the City of Orangeburg
like Bowman, Branchville, and Eutawville during the late nineteenth and early twentieth centuries. Jewish families ran stores in these towns or
small communities, like the Nesses in Denmark and the Pearlstines in St. Matthews. Like many other storekeepers, they could become important
figures in their respective communities, as with Harry N. Marcus, a merchant in Eutawville, who was mayor of the town during the mid-twentieth
century (Rockoff 2006).

Cotton Gins and Country Stores

Although country stores were important in the New South, cotton gins and their locations were also important to the economic system, and one
historian, Charles Aiken, has argued the gin surpassed the country store in the significance it played. “As important as furnish merchants were
to the agrarian economy of the New South, cotton gins were more fundamental than stores to the spatial reorganization of the landscape” (Aiken
1998:39). The dynamic between the country store and the cotton gin is an important aspect of the story of the country store, and helps explain

the context surrounding the stores.



The country store was frequently accompanied by a cotton
gin, a pattern that was still in place well into the 1950s in
South Carolina in small towns like Ridgeway. The Ruff
family has operated a general store in Ridgeway since the
1860s, and it is one of the rare examples of a surviving
original store next to a newer store, with an even newer
cotton gin behind it. Situated along the town’s main
thoroughfare and adjacent to other commercial buildings,
Ruff’s Old Store is a one-story brick building, while the
newer store building, known as Ruff and Company, was
built in 1901. The later store is a more substantial, two-
story brick building, built with a more urban aesthetic. The
circa 1947 Ruff’s Gin House is a metal industrial building,
“one of the last remnants of the cotton era in Ridgeway

(National Park Service 1980:12, 14).”

The cotton gin became one of the technological advances
of the New South era. The former slave-based plantation
era had incorporated the cotton gin into the system. With
the dispersal of agricultural tracts and responsibilities to
tenant farmers, it became necessary to have a community
cotton gin. Aiken contends that the cotton gin owner was
guaranteed a certain stature in a community, whereas a
country storeowner was not necessarily going to receive
the same prominence. In other words, the gin trumped
the store. Indeed, the cotton gin, especially with its

improvements, was very important component to the New
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South and worked in tandem with the country store. During the 1880s, steam-powered ginneries were developed, based on the innovations of
Robert Munger. The new gins were so effective that when “using fewer laborers, a Munger ginning system could produce twenty-four to forty
500-pound bales of lint cotton in the time the Old South plantation cotton gin could process three or four 400-pound bales” (Aiken 1998:41—
43).

The larger, improved community gin quickly began to replace the small horse or mule-drawn gins across the south. By 1905, there were almost
29,000 cotton gins in the south, with only 587 animal powered and 1,905 water powered. Many gin owners also owned the country store, making
the operation a one-stop shop for farmers, and some built warehouses to store the cotton until it was sent to market. Many farmers opted to sell
their cotton immediately, but storage offered the possibility of selling the bales when the market was on an upturn. Storage for cotton became a
significant issue after the 1900s, and the Populist Party ran on a platform promoting government-sponsored warehouses and grain elevators for the
use of farmers. The receipts from the farmer’s stored crops could be put toward obtaining loans (Aiken 1998:42—43). This eventually led to the
United States Warehouse Act (USWA) of 1916, which gave farmers a USWA receipt that they could use for credit (U.S. Department of Agriculture
n.d.). Compresses were part of the warehouse process, as the large ginneries had special compressing machinery that created bales of cotton, which

were easier for storage.

The merchant, gin, and storage operations made way for a number of other related businesses. Commercial fertilizers became a huge business
as farmers tried to find ways to restore their lands between plantings and to get the most out of their crops. Many of the country store and gin
complexes also opened fertilizer, particularly guano, operations. Cottonseed oil production grew quickly during the last half of the nineteenth
century as well, as the demand for vegetable oil increased after the war. During the first decade of the twentieth century, 448 cotton oil mills
were constructed throughout the South. Frequently and especially in rural areas, gins could be found alongside cotton oil mills. In towns, cotton
gin and mill complexes were much larger industrial operations, usually located on the railroad, and often included ice plants and farm machinery

businesses (Aiken 1998:45-47).

The importance of the cotton gin to the New South is obvious; it was an important component in the New South’s economy. However, the
cotton gin was not on its own in that endeavor, it was instead a piece in the process in which the store merchant played an important role as well.
Country stores made a lasting physical impact on the South’s physical landscape, more so than the gin, because they did not solely serve the cotton

farmer’s needs to sell cotton. They also provided a variety of goods for sale and a place to socialize.



Children of Tenant
Farmer Working in

a Field, Summerton,
South Carolina, 1939.
Photograph by Marion
Post Wolcott, Courtesy
of Library of Congress.
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THE WHEEL: Lemon McCathern’s Friendly Rolling Store

Some creative South Carolina businessmen, like Lemon McCathern, brought the country store directly to people’s
front yards. McCathern began driving his rolling store in the 1950s, and continued into the 1970s in the Marion
County area. Nicknamed “The Wheel,” his truck was a 10x20-foot store, complete with a set of wood steps he rolled
out for customers at every stop. The truck store contained everything a regular country store might have, such as
headache powders, soap, tobacco, and candy. This was certainly an entrepreneurial way to keep a business alive and

compete with the larger town stores (Buchan 1972:28-30).



The Decline of the Country Store

From the end of the Civil War to well into the first half of the twentieth century, country stores were community and roadside landmarks,
serving the locals as well as the traveler (Thompson 1989:15). There are still country stores in operation in South Carolina and throughout
the southeast, but not nearly in the numbers seen from 1870-1920. Many factors contributed to its decline. Thus, the “decline” of the country
store refers to its decline in their numbers as it changed along with the society that once sustained it. The country store more or less evolved

from a product of the New South, of Reconstruction, and of tenant farming into a product of the automobile age and convenience.

By the 1920s, South Carolina’s agricultural economy had collapsed. In 1919, the boll weevil had reached the lower part of South Carolina. Just
four years earlier, cotton prices reached a high and farmers were finally able to make money. During the last half of 1921 though, cotton prices
fell from over 40 cents to 13 cents. The crash of the cotton market was initially the result of over production. Then a series of droughts, paired
with the boll weevil invasion, poor overused soils, and the decline of overseas markets, compounded the problem. By 1934, eight million acres

of cotton were declared destroyed and farmers were forced to use more fertilizers in the attempt to increase their crop outputs (Edgar 1992:46).

In the 1930s, six out of 10 of the state’s farmers were tenants and one-third of the farms were mortgaged. The value of farmland and buildings
declined 54 percent during this time and 70 percent of farmers were in debt. Tenant farmers tried seeking better opportunity at other farms and
migrated from farm to farm in search of better soils and better tenant conditions. The South Carolinian’s diet suffered during this time, not only
because of the agricultural and nationwide depression, but farmers were not raising their own food, only cotton. The state had to import up to
$100 million worth of food every year. The typical diet consisted of pork, cornbread, and molasses. The poor diet contributed to the already hard
life that marked this period and resulted in the state having the nations highest mortality rate (Edgar 1992:47).

During the 1920s, rural South Carolinians began leaving the state in massive numbers. Over 30,000 farms were abandoned in the 1920s. African
Americans began a mass migration out of the state after 1922, when a devastating crop season blasted any hopes for staying. In 1922 alone, over
50,000 African American farmers left in just an eight-month period, and by the early 1940s, almost 25 percent of those born in South Carolina
were living elsewhere. (Edgar 1998:481, 485-486). Counties like Edgefield, McCormick, Abbeville, and Saluda lost over 15 percent of their
population (Edgar 1992:49). With the decline of the state’s agriculture, the country store’s importance to the cotton market and tenant farmers

was significantly decreased.
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The agricultural depression marked a pivotal time for the country store as its main purpose in the South’s economy, of perpetuating the crop lien
credit system, was severely weakened. Crops could not support even a meager debt payment for most farmers. Store merchants organized “pay

up weeks” and “thrift weeks” and published the names of debtors, calling them “deadbeats” in an attempt to get paid (Edgar 1992:51).

There were other factors influencing the country store’s decline as well. When Henry Ford introduced the Model T to Americans in 1908, the
automobile industry was still in its infancy. But just a few years later in 1913, Ford sold 189,000 Model T’s, which he coined “the people’s
car.” The automobile would forever change the rural South, as it changed every other aspect of American society (Jakle and Sculle 2008:12—
13).

The automobile created a demand for better roads throughout the South. The good roads movement began in the 1880s, when bicycle enthusiasts
began what became a political movement to improve America’s roads. The movement really took off in the early 1900s with the increasing
popularity of the automobile. There was 2.5 million miles of rural road in the U.S. in 1900 and only 160,000 miles had been improved (Jakle and
Sculle 2008:33). South Carolina had a total of 41,830 miles of road in 1909, with only 2,000 miles of improved road (Pratt 1910:109). These

figures increased over the following decades, as the demand for improved roads and funding for those roads increased.

Railroad companies were powerful proponents of the good roads movement, as they recognized that the network of roads leading to their railroad
lines were imperative to the railroad’s success. Farmers needed improved roads to cut down on transportation costs for hauling their goods to
market. Improved roads resulted in a significant increase in the loads a farmer could haul, with a major decrease in the transportation costs. In
1909, the cost of hauling one ton of goods over one mile on a broken muddy road was estimated to be $26, and a sandy road was even more, at
$64, while an asphalt improved road was $2.70 (Pratt 1910:105, 107).

Although improved roads and automobiles created more opportunity for rural people, there were many drawbacks as the old way of life was
quickly being replaced by convenience. The introduction of the automobile to the rural South had a great impact on the country store (Berger
1979:109-110). With improved roads and vehicles, people living in rural areas had more access to a variety of shopping choices, especially in

the larger towns and cities (Berger 1979:113).

The automobile brought the country store into closer competition with the larger chains and retail establishments. New sanitary packaging and
increased output of merchandise coincided with competitive outside businesses. This changed the feeling of the old country store as employees
had less time to interact with customers. “It also meant that the pace of merchandising was quickened, and thus storeowners and employees had

less leisure time and diminished interest in the local residents who camped in and around the establishment” (Berger 1979:111).
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1930, Incorporating
New Autocentric Design
Ethic, Aiken County,
South Carolina
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With improved roads and automobiles, the state of South Carolina made its first real concerted efforts to attract industry during the 1950s. In
1954, the state established its first State Development Growth Board, and between 1945 and 1957, $1.3 million had been invested and 136,000
new jobs had been created. At the same time, farming technology changed and became more mechanized, decreasing the need for such a vast
labor force. Tobacco replaced cotton as the state’s leading crop by the 1950s. In 1945, one million acres of cotton was planted in the state, and
by the 1970s, that number dropped drastically to only 97,000 acres (Edgar 1992:90-97, 116). The country store’s place within South Carolina’s

agricultural system was essentially removed.

While the rural population in South Carolina declined and the country store’s necessity was greatly reduced, they still remained important to
many of the state’s rural communities. Despite the significant changes that altered the South’s landscape once again, people still wanted to shop
and congregate at country stores well into the 1950s. There were more options for shopping, however, and of course, getting into town was a lot

easier with improved roads and cars (Edgar 1992:97).

Like the Internet in recent decades, early twentieth-century technology changed the marketplace. Technological advances made larger scale
stores able to sell goods at a lower price and with a quicker turn around time. Farm equipment made improvements as well, increasing in
size and making it more difficult for country store merchants to continue selling farm equipment (Berger 1979:112—-113). Not only could
rural families drive to towns in search of discounted merchandise, but the telephone enabled people to order goods from mail order catalogs,
diminishing the need to step outside the house. The delivery wagon and later delivery truck replaced delivery boys on bicycle, making stores

more progressive, while lessening the merchant’s interaction with his or her customers (Berger 1979:112).

Country stores can still be found in some rural areas in the South, but in order to survive, they likely changed their merchandise and added gas
pumps to the front or side of the building to continue to attract customers (Thompson 1989:17). According to Jakle and Sculle, gasoline stations
(or filling or service stations) “are roadside facilities specially designed to sell gasoline and other closely related products, such as lubricants,
tires, and batteries for the automobile” (Jakle and Sculle 2002:131). A country store is not, by definition, a gas station, but many country stores
had gas pumps. Additionally, many gas stations crossed the line into the country store realm by selling some general merchandise. Newly built
country stores in the 1930s and 1940s were smaller in scale than the earlier country stores and built specifically to accommodate gas pumps and

cars. Many of the later stores eschewed the traditional front-gable building in favor of buildings that looked almost like houses.

When a country store merchant decided to add a gas pump to his or her operation, a wholesaler jobber was contacted. In the early days, during
the 1910s and 1920s, the gasoline was transported to various locations in a horse-drawn tank wagon. Corporate gasoline companies were noted

for their architect-designed buildings that became synonymous with their company branding. Although country stores were independent of these



corporations, the branding still left its mark on the gas pumps. An early gas pump manufacturer, Gilbert and Barker began labeling the globes
on top of pumps in 1912. By the 1920s, corporate logos were silk-screened onto the glass globes and found on virtually every gas pump (Jakle
and Sculle 2002:135, 140). On Edisto Island in 1940, “a touch of modernity has been added to these rural establishments in recent years by the
presence of brightly painted gasoline pumps” (Crum 1968:27).

Cooper’s Country Store, near the community of Salters, St. Helena Island, South Carolina, is an example of a store built during this later period.
Built in 1937 as a combination general store and gas station, it was constructed by W. Theron Burrows, with a loan from the Esso Company (now
the Exxon Corporation). The two-story frame building features a second-story porch where patrons can still view the rural two-lane road the store

sits on, while sipping a soda from the store below (Vertical file at SCDAH).

Earlier stores that did not add gas pumps probably did not fare as well as those that did. The Pamplico Supply Company in Florence County did
not add gas pumps to its services, and ended up closing its doors in 1970. The store was built in 1912 for $1500 “in the middle of a cotton field,”
and on the only road that ran through PampliCompany The store sold everything from saddles to kerosene lamps, but stopped selling caskets in
1940 (Boling 1970:31).

The gas station, in some respects, replaced the country store as a social institution in the rural South, but the aim was convenience, so the “old,
leisurely atmosphere of the country store had been lost forever” (Berger 1979:114). Although some stores reportedly continued a credit system
into the modern era, the days of lingering and talking around the potbelly stove had passed (Aiken 1998:312). Convenience stores emerged
onto the landscape during the 1970s, and they were more similar to country stores because they offered a wide variety of goods. Even with
convenience stores, however, the important role the country store played in rural social life was never completely brought back. According to
Motoring, the first real convenience store opened in 1927 in Dallas, when a store selling ice added grocery merchandise to its goods for sale (Jakle
and Sculle 2008:210-213). The company became the Southland Corporation and had nearly 7,000 7-11 stores by the late 1980s, with 2,100 of
those stores also selling gasoline. Convenience stores offered self-service at the gas pumps in the 1970s to help reduce labor costs, especially as

the price of gasoline soared with the Arab oil embargo of that time.

In small communities in the South, the co